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This presentation has been prepared by El Puerto de Liverpool, S.A.B. de C.V. (together with its subsidiaries, ñLiverpoolò), is strictly confidential, is not intended for general distribution and may 

only be used for informational purposes. This presentation may contain proprietary, trade-secret, and commercially sensitive information and neither this presentation nor the information 

contained herein may be copied, disclosed or provided, in whole or in part, to third parties for any purpose. By receiving this presentation, you become bound by the above referred confidentiality 

obligation and agree that you will, and will cause your representatives and advisors to, use the information contained herein only to evaluate a credit rating for Liverpool and for no other purpose. 

Failure to comply with such confidentiality obligation may result in civil, administrative or criminal liabilities. The distribution of this presentation in other jurisdictions may also be restricted by law 

and persons into whose possession this presentation comes should inform themselves about and observe any such restrictions. 

   

Although the information presented in this document has been obtained from sources that Liverpool believes to be reliable, Liverpool does not make any representation as to its accuracy, 

validity, timeliness or completeness for any purpose. The information set forth herein does not purport to be complete and Liverpool is not responsible for errors and/or omissions with respect to 

the information contained herein. Certain of the information contained in this presentation represents or is based upon forward-looking statements or information. These forward-looking 

statements may relate to Liverpoolôs financial condition, results of operations, plans, objectives, future performance and business, including, but not limited to, statements with respect to outlooks 

and growth prospects, liquidity, capital resources and capital expenditure, growth in demand for our products, economic outlook and industry trends, development of our markets, competition in 

areas of our business; and plans to launch new products and services, and the effect of legal proceedings and new laws, rules and regulations and accounting standards on Liverpoolôs financial 

condition and results of operations. All statements contained in this presentation that are not clearly historical in nature are forward-looking, and the words ñanticipate,ò ñbelieve,ò ñcontinues,ò 

ñexpect,ò ñestimate,ò ñintend,ò ñprojectò and similar expressions and future or conditional verbs such as ñwill,ò ñwould,ò ñshould,ò ñcould,ò ñmight,ò ñcan,ò ñmayò or similar expressions are generally 

intended to identify forward-looking statements. The information in this presentation, including but not limited to forward-looking statements, applies only as of the date of this presentation and is 

not intended to give any assurance as to future results. Liverpool and its advisors expressly disclaim any obligation or undertaking to update or revise the information, including any financial data 

and forward-looking statements, and will not publicly release any revisions they may make to this presentation that may result from events or circumstances arising after the date of this 

presentation. 

 

Any projections included herein have been prepared based on Liverpoolôs views as of the date of this presentation of future events and financial performance and various estimations and 

assumptions, including estimations and assumptions about future events, may prove to be incorrect or may change over time. The projections have been prepared and are set out for illustrative 

purposes only, and do not constitute a forecast. While the projections are based on assumptions that Liverpool believes are reasonable under the circumstances, they are subject to 

uncertainties, changes (including changes in economic, operational, political, legal, and other circumstances) and other risks, all of which are beyond Liverpoolôs control and any of which may 

cause the relevant actual, financial and other results to be materially different from the results expressed or implied by such projections. No assurance, representation or warranty is made by any 

person that any of the projections will be achieved and no recipient should rely on the projections. None of Liverpool, its affiliates, Citigroup Global Markets Inc., Merrill Lynch, Pierce, Fenner & 

Smith Incorporated or any of their respective directors, officers, employees, partners, shareholders, advisers and agents makes any assurance, representation or warranty as to the accuracy of 

the projections. Nothing contained in this presentation may be relied upon as a guarantee, promise or forecast or a representation as to the future. Liverpool undertakes no obligation to update 

the projections or any of the information contained in this presentation. 

 

 

Safe Harbor Statement 
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Investment highlights 

One of the leading department store retailers with national presence in prime 

locations 1 

2 Highly recognized brand, consistently in the top of mind of consumers  

4 Distinctive customer-centric, family-oriented  product offering 

5 
Experienced management team with proven track record and strong corporate 

governance 

6 
Strong financial performance with robust cashflow generation and a disciplined 

leverage policy 

3 Unique and proven integrated business model 

7 
Attractive macroeconomic and retail sector fundamentals in Mexico for continued 

growth 
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Á Founded in the 19th century, with ~170 years of successful track record  

Á Highly recognized brand, consistently in the top of mind of consumers  

Á One of the leading department store retailers with national presence in prime locations  

Liverpool at a glance 

Unique and proven integrated business model  

Retail Department 
Stores & Boutiques 

 

Á 118 department 
stores (+1.5mm sqmt) 
in prime locations  

Á Leading e-commerce 
retailer  

Consumer Finance 
 

Á Leading non-bank and 
third largest credit card 
issuer in Mexico  

Á More than 4mm credit 
card holders  

Á ~46% of the total 
commercial sales were 
through own credit cards  

 

Liverpool 
strives to 

provide an 
outstanding 

and 
seamless 
shopping 

experience 
across all 
channels  

Synergies 

Synergies 4 

Shopping 
Centers 

 

Á More than 
1,500 tenants  

Á Occupancy rate 
of 96%  

Á With ~470K m2 
of GLA  



Economics 

Source: Banxico & Inegi 

Consumer Price Index 

Still below maximum, facing the Fx effects 

 

Remittances grow in USD and Pesos terms 
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Economics 

Source: ANTAD & Walmart 

ANTAD FY 2016 

Á ANTAD (local NRF) SSS figures reflect a growth of 6.3% YTD  

Á Specifically, department SSS grew 7.0% 
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Economics 
Employment 

Source: INEGI, BANXICO, Banorte-Ixe 

Wages 
% Annual 

Dec-06    Dec-08    Dec-10    Dec-12   Dec-14   Dec16 

Salaries               Employment 

Formal employment & economic growth 
Index (jan-09 = 100) 

Formal 
employment 

Labor Reform 
Approval 
(2012) 

Jan-09           May-11          Sep-13                  Jan-16 
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Economics 
Consumer Confidence Index 

Source: INEGI & Santander 
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At this point in time, How do you consider that the economic  
situation of the country will be in a year from now? 

At this moment, What is the possibility that you buy 
durable goods? 
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Economics 
Exchange Rate USD - MxPs 

Source: Bloomberg 
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Strong market fundamentals make the retail sector an attractive investment 

Coupled with a rising middle classé Growing young populationé 

Source: AMAI. Source: CONAPO. 
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Attractive macroeconomic and retail sector 
 fundamentals in Mexico for continued growth 
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Á Customers demand faster, more convenient services at 
any time through any channel and device. 

Á Retailers investing in optimizing productivity, improving 
the retail experience and increasing shopper 
engagement. 

Á Leveraging technology to deliver personalization. 

Á Omnichannel is changing the retailing landscape, brick-
and-mortar stores are evolving becoming a place for 
experiential shopping.  

Á Retailtainment: adding an element of entertainment to 
the retail shopping experience. 

 

Consumer Trends 

Source: EuromonitorΣ άнлмс DIGITAL CONSUMER INDEX: IDENTIFYING THE NEXT DIGITAL Cwhb¢L9w{έΤ ´έ²I!¢Ω{ b9² Lb w9¢!L[έ ΤMillwardBrownΣ άBrandz Top, juńмс мллέ  
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Economics 
Highly competitive and fragmented landscape  

Stores Presence %

2,362                  100%

825 100%

55 75%

224 78%

Full line department store 

Over 180,000 SKUôs 

Private labels to target specific 

economic sectors 

Strong Presence Across 

Multiple Socioeconomic 

Sectors   

120 fashion specialty boutiques  

  

32% of skuôs directly imported 

from China, Europe and USA 

Sales mix with no product 

category above 25% of total 

sales 

Omni-Channel sales strategy 

Source: WEB page of each company 
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Company Highlights 
Liverpool is a best in class retailer globally  

EBITDA 
Margin 

Net Sales 
(MM USD) 
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Annual reports of each company 13 



Company Highlights 
Liverpool is one of the most valuable brands 

Source: Kantar Millwardbrown άaƻǎǘ  ±ŀƭǳŀōƭŜ [ŀǘƛƴ !ƳŜǊƛŎŀƴ .ǊŀƴŘǎέ 
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