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il Liveroool Safe Harbor Statement

Thispresentatidmasbeenpreparethy EI Puertale Liverpoo5.AB. deC\V. (togethewithitssubsidiaried, L i v eis spictlypdnfitlgntiak notintendedorgeneratlistributioandmay
onlybe usedfor informationalurposesThispresentatiomaycontairproprietartradesecretand commerciallsensitivénformatioand neitheithis presentationor the information
containetereirmaybecopieddisclosedrprovidednwholeorinparttothirdpartie§oranypurposeByreceivinthispresentatiogpubecoméoundytheaboveaeferredonfidentiality
obligatioandagreethatyouwill,andwillcauseyounrepresentativasdadvisorso, usetheinformatiocontainetiereironlyto evaluata crediratingorLiverpoandfornootheipurpose
Failurdo complyvithsuchconfidentialippligatiomayresulin civil,administrative crimindiabilitiesT hedistributioof thispresentatidn otheijurisdictionmayalsoberestrictedy law
andpersonintowhoseossessiothispresentatiocomeshouldnfornthemselvesbouaindobservanysuchrestrictions

Althougltheinformatiopresenteéh thisdocumentiasbeenobtainedromsourceshatLiverpodbelievedo be reliableliverpoaloesnotmakeanyrepresentatias to its accuracy,
validitytimelinessr completeneg$sranypurposeTheinformatiosetforthhereirdoesnotpurporto be completandLiverpoak notresponsibiererrorsand/oomissionwithrespecto

the informationontainedherein Certairof the informationontainedh this presentatiorepresentsr is baseduponforwardookingstatementsr informatiorTheseforwardooking
statementsayrelatedoL i v e fimamciedbndittorresultofoperationplanspbjectiveduturgperformanandbusinessncludindyutnotlimitedo, statementsithrespecto outlooks
andgrowtlprospectdiquiditycapitatesourceandcapitabxpenditurgrowthin demandorourproductssconomioutlookandindustryrendsdevelopmenfourmarkets;ompetitioim
areafourbusinesandplangolauncewproductandservicesandtheeffecbflegaproceedingandnewlaws yulesandregulationsndaccountingtandardenL i v e ffiramciall 6 s
conditioandresultof operationdll statementsontaineth thispresentatiomatare notclearhhistoricaih natureareforwardookingandthewordsi a n t i fich epl ditoesov,red, i0n u e
fi e x pfieecstt, ifiom a tfiepr dapdsncilaeapressiorendfutureor conditionalerbssuchasfi w ifi lwlo i ds dh ,offuc] odf, hod § b &impeaysimilaexpressiorsregenerally
intendedb identifyorwardookingtatementd heinformatioim thispresentatiomcludingutnotlimitedo forwardookingtatementspplie®nlyas of thedateof thispresentaticemdis
notintendetb giveanyassurancastofuturaesultsLiverpoanditsadvisorexpresslgisclainanyobligationrundertaking updater reviseheinformatiomcludingnyfinanciadata
andforwardookingstatementgndwill not publiclyreleaseanyrevisionsheymaymaketo this presentatiothatmayresultfromeventsor circumstancewisingafterthe dateof this
presentation

AnyprojectionscludedhereirhavebeenpreparedasedonL i v e rvipwsas of thexdateof this presentatioof futureeventsandfinanciaperformancandvariousstimationand
assumptions)cludingstimationsndassumptioreboufutureeaventsmayproveto beincorreabr maychangevertime Theprojectionsavebeernpreparedndaresetoutforillustrative
purpose®nly,and do not constitute forecastWhilethe projectionare basedon assumptionthat Liverpoobelievesare reasonablenderthe circumstancetheyare subjecto
uncertaintieshangegincludinghange& economi@perationgpoliticallegal andothercircumstanceapdotherrisks all of whicharebeyond. i v e rcgntooandabyofwhichmay
causdherelevanactualfinanciadndotheresultdo bemateriallglifferenfromtheresultexpressedrimpliedysuchprojectiondNoassuranceepresentati@amwarrantis madebyany
persorthatanyoftheprojectionwillbe achievedndnorecipienshouldelyontheprojection®Noneof Liverpoolts affiliatesCitigrouslobaMarketsnc, MerrilLynchPierceFenne&
Smithncorporatear anyoftheirespectivdirectorfficersemployeepartnersshareholderagviserandagentsnakesanyassurancegpresentatiarwarrantasto theaccuracyf
theprojection®Nothingontaineah thispresentatiomayberelieduponasa guaranteggromiser forecasor a representati@s to thefuture Liverpoalndertakeso obligatioto update
theprojectionsranyoftheinformatiocontaineth thispresentation 2
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& Liveroool Investment highlights

Mﬂm One of the leading department store retailers with national presence in prime
locations

()
'W”“' Highly recognized brand, consistently in the top of mind of consumers

()
W“, Unique and proven integrated business model

. LTII mmm Distinctive customer-centric, family-oriented product offering
Liveroool

™ Experienced management team with proven track record and strong corporate
'HH“' governance
™ Strong financial performance with robust cashflow generation and a disciplined
'ﬁ”“' leverage policy

mm Attractive macroeconomic and retail sector fundamentals in Mexico for continued
growth
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5l Liveroool Liverpool at a glance

A Foundedn the 19th century, with ~170 years of successful track record
A Highlyrecognized brand, consistently in the top of mind of consumers
A Oneof the leading department store retailers with national presence in prime locations

Liverpool Unique and proven integrated business model

strivesto |l
provide an
outstanding
and
seamless
shopping

Shopping
Centers

RetailDepartment
Stores & Boutiques

ConsumerFinance

Leading norbank and
third largest credit card
issuer in Mexico

More than
1,500 tenants

Occupancyate
of 96%

With ~470K m2
of GLA

A 118 department
stores (+1.5mnsgmi)
in prime locations

experience
across all
channels

More than 4mm credit
card holders

Leadinge-commerce
retailer

~46% of the total
commercial sales were
through own credit cards
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Economics

Remittances grom USD and Pesésrms

Consumer Price Index

mm\ar USD—Var MXN Still below maximum, facing tHexeffects
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L5 Liveroool Economics

ANTAD FY 2016

A ANTAD (local NRF) $i§Greseflect growtof6.3% YTD
A Specificallgepartmer8SS grew.0%

= ANTAD = \WValmex
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Source: ANTAD Walmart
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Economics
Employment

Formal employment & economic growth

Index (jan09 = 100)
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Economics
Consumer Confidence Index

CCl & INEGI Saleofychange%)

15.0

&N Liveroool

At this moment, What is the possibility that you buy

durable goods?
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At this point in time, How do you consider that the economic

situation of the country will be in a year from now?
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5N Liveroool Economics
Exchange Rate USIMxPs

= 22,0000
M Last Price 18.4399 |

T High on 01/19/17 21.9555
+ Average 19.7478 [~21.5000
1 Low on 05/25/17 18.4399 |
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Source: Bloombero
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USDMYN Curncy (USD-MXN X-RATE) Daily 29DEC2015-24MAY2017 Copyright® 2017 Bloomberg Finance L.P. 24-Hay-2017 18:00:44



Eﬂ Liverpoor Attractive macroeconomic and retail sector
fundamentals in Mexico for continued growth

Growing young popul ationé Coupled with a rising midd
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Strong market fundamentals make the retail sector an attractive investment
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5 Liveroool Consumer Trends

A Customergsiemandfaster, more convenient services at
any time through any channel anl@vice.

A Retaileranvesting inoptimizingproductivity, improving
the retailexperience anancreasingshopper
engagement.

A Leveragindgechnologyto deliverpersonalization.

A Omnichannels changing the retailing landscaick-
and-mortar storesare evolvingpecoming a place for
experientialshopping.

A Retailtainment addingan element of entertainment to
the retail shoppingxperience.

SourceEuranonitorz & DIGM AL CONSUMER INDEX: IDENTIFYING THE NEXCOIGHALLSL Wwd € D{ W9 ¢ ! NillovardBiowrs BrandzTop, jufim ¢ gn]rl
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Highlycompetitive and fragmented landscape

trong

Multiple Socioeconomic

> elektra 1,020

160
Full line department store 1009%4 850
0 mty I Uvorp B
‘ S | Suburbia ’ SEARS ﬂ leerFmI
Over 180,000SKUb s

379

32% of s k ud@rextly imported 37
from China, Europe and USA Storesipresence o 7%
ZARA

, \ 60

80

Private labels to target specific walmart == 2,362 100%
economic sectors
- o @.® soriana 825 100%
- - - o
120 fashion specialty boutiques 40%
lacomer &2 55 75%

16
M 2
Sales mix with no product 224 78%

category above 25% of total 2097 35 @ -
7
sales ¢ Peibwsrers okep Fromarig '_@ﬁ{f{f

LowIEnd MediL'Jm/Low Meé:lium Mediulm/High Hig'h End

Omni-Channel sales strategy

SourceWEBpage of each company 12
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Company Highlights

Liverpoolis a best in class retailer globally

EBITDAso%
Margin
25%

20%

The sphere size represents the number of stores

15%
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o *MOCYS Ty
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................. JC Penn ey

0%
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Annual reports of each company

10,000 20,000 30,000 40,000 50,000
Net Sales 13
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5N Liveroool Company Highlights

Liverpoolis one of themost valuablebrands

OH[LFR:-V RYéhUDOO 7RS Latin America retail Tdgn

Chile

Meéxico

Chile
Chile
Mexico
Brasil
Meéxico
Chile
Chile
Chile

Source: KantaWlillwardbrownd a 2 & +lfdzZrofS [FTGAY ' YSNRAOIFIY . Nl VRAE 14



